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Boehringer Ingelheim animal 
health sales soar in 2010
Boehringer Ingelheim’s animal 
health revenues rose by 51% 
in 2010, the company has 
reported. Full-year net sales 
were €921 million  
($1.2 billion), up from €610 
million in 2009. In dollar 
terms, animal health revenues 
broke the $1 billion barrier for 
the first time in 2010.

The increase was due both 
to higher sales of Boehringer 
Ingelheim’s own products, 
particularly in the swine 
segment, and to the addition of 
parts of the Fort Dodge Animal 
Health business. In late 
2009, the company acquired 
a range of assets divested 
by Pfizer as a condition of 
its taking over Fort Dodge’s 
parent company, Wyeth. These 
included companion animal 
and livestock products in the 
US, Canada, Australia and 
South Africa, as well as two 
manufacturing and research 
sites in Fort Dodge, Iowa. It 
says the integration of these 
assets is going well and “laying 
the foundations for further 
growth”.

Boehringer Ingelheim reported 
strong sales of its pig vaccine 

range in 2010. Revenues 
from its highest-selling 
product, the porcine circovirus 
vaccine Ingelvac CircoFLEX, 
increased by more than 50% 
year on year to €239 million. 
Sales of Ingelvac PRRS were 
€44 million and Ingelvac M 
Hyo €43 million, respective 
increases of 29% and 43%. 
Sales of the company’s second-
biggest seller, the non-steroidal 
anti-inflammatory drug 
Metacam (meloxicam), rose by 
nearly 12% to €95 million.

The strongest growth in 
animal health sales was seen 
in the Americas region, where 
2010 revenues increased 
by 76% compared with the 
previous year, driven mainly 
by the US and Canada. In the 
Asia-Africa-Australasia region, 
sales were up by 57% and in 
Europe by 22%. The company 
took an important step in the 
development of its European 
business last October when 
it started work on a new 
research center for animal 
vaccines in Hanover, Germany. 
The building, which represents 
an investment of more than 
€40 million, will bring together 
all of Boehringer Ingelheim’s 

European R&D in animal 
vaccines in one site.

The animal health business 
generated 7% of Boehringer 
Ingelheim’s overall net sales 
in 2010, up from 5% a year 
earlier. The parent company 
reported sales of €12.6 billion, 
a decline of 1% year on year. 
It took a €1.4 billion sales hit 
due in large part to generic 
competition in the US, which 
was partially offset by growth 

in the rest of the prescription 
medicines portfolio and the 
strong performance of animal 
health. Net profit for the year 
fell by around a half to €888 
million.

For 2011, Boehringer 
Ingelheim expects to see 
overall growth in the mid-
single digit percentage  
range, as well as above- 
market growth in animal 
health. l

The French international 
animal health company 
Vétoquinol has released 
more details of its financial 
performance in the 2010 
financial year, further to 
its earlier initial revenue 
statement (Animal Pharm 
January 27th). It says that 
the performance was spurred 
by a recovery in the global 
animal health during the 
period. 

Earnings before interest and 
tax were €32.1 million on 
sales of €282m in the year 
ended December 31st 2010, 
compared to the €28.9m and 
€252.2m from 2009 trading, 
respective increases of 11.1% 
and 11.8%. Measured on a 
constant currency basis, the 
turnover grew by 7.2%. Net 
income after all expenses was 
€22.3m, 22.2% up on the year. 

Vétoquinol net profit 
up 22%

Continued on page 3
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Several animal health companies have reported strong 
financial results for 2010. Boehringer Ingelheim’s animal 
health revenues increased by more than 50% last year, 
breaking the $1 billion barrier for the first time, thanks to 
strong sales of swine vaccines and the addition of parts of the 
former Fort Dodge Animal Health business.

Vétoquinol posted a 22% rise in net profit to just over  
€22 million, while Provimi managed to turn 2009’s  
€39 million loss into a net profit of over €65 million last year. 
Digital Angel’s animal identification business, Destron 
Fearing, fared less well, making an operating loss of 
$400,000 – this was still an improvement on the $2.2 million 
loss in 2009, however.

Norbrook Laboratories has been listed among the top 
50 European companies for generating sustainable growth 
and jobs. The company was ranked 40th in the list, compiled 
by Europe’s 500, a non-profit organization that promotes 
entrepreneurship and growth.

Peru’s Agrovet says it plans to become the leading Latin 
American animal health company within 10 years. The 
company currently has a portfolio of 120 products, 70% 
of which are sold abroad, and it has established alliances 
with companies in over 40 countries, according to managing 
director Dr Umberto Calderon.

Virbac is to distribute an E coli vaccine made by Canada’s 
Prevtec Microbia in Brazil. The live bacterial vaccine 
protects piglets against post-weaning diarrhea.

This year’s BSAVA Congress saw the launch of a new UK 
company, Invicta Animal Health. Founded by former 
members of the Genitrix management team, the company is 
currently offering two products and has two further launches 
planned. 

Also at BSAVA, Norbrook launched a palatable version 
of its Carprieve (carprofen) anti-inflammatory product for 
dogs. In tests, the company says that three-quarters of dogs 
voluntarily took the pork liver flavored tablets.

Spain’s Laboratorios Syva has introduced Actionis, an 
injectable ceftiofur solution for use in cattle and pigs. The 
product is licensed for the treatment of foot rot and metritis 
in cattle, and respiratory infections in both species.

GALVmed, an animal health charity that has previously 
focused its efforts mainly on Africa, is to increase its 
activities in South Asia, starting with a campaign to tackle 
Newcastle disease. Animal Pharm spoke to program 
manager Dr Mamta Dhawan for an update on the charity’s 
work in the region.

We also have a report on last month’s Global Animal 
Health Conference, organized jointly by the European 
Medicines Agency, the International Federation for Animal 
Health and the Drug Information Association. The event 
called for a move towards a more balanced regulatory 
environment to support innovation in the development 
of veterinary medicines and to ensure that appropriate 
treatments are available for livestock and pets.

Companies

Boehringer Ingelheim  

animal health sales soar  

in 2010 1

Vétoquinol net profit  

up 22% 1

Norbrook’s employment 

growth recognized 3

Virbac to distribute swine 

vaccine in Brazil 3

Agrovet eyes wider  

world role 4

Emerging markets boost 

Provimi in 2010 4

Losses prompt Digital  

Angel business review 5

Products

Invicta launched at  

BSAVA 2011 7

Norbrook ends bad taste 7

New antibiotic from Syva  7

New products in Japan 7

Emotion in animal health 

advertising quantified 8

Chinese license for Bioniche 

embryo transfer product 8

Research

Diet key to cutting  

ruminant GHG emissions 9

Flyball dogs in canine 

influenza probe 9

Reducing bone breakage  

in hens 9

Feature Article

Balanced regulation needed 

for future availability of 

Veterinary medicines 10

Innovation in animal  

health – the key to food 

security 11

IFAH cautions against  

WHO stance on  

veterinary antimicrobials 13

EU addresses  

antimicrobial resistance 13

GALVmed’s South Asia  

team targets Newcastle 

disease 14

Americas 

EHV-1 in New York State 16

Concern over US bats 16

USDA ‘test and hold’ rule  

for meat 16

New horse breed 16

Europe

CVMP April decisions 17

Dutch antibiotic falls  

slightly in 2009 17

EU urged to prioritize  

global food security 18

More FMD in Bulgaria 18

EU approval for inactivated 

BTV vaccines nears 18

ASF in Russian Arctic 18

World

New global food safety body 

to improve risk  

information flow 19

South Korea claims FMD 

outbreak contained 19

Eritrean region claims 

vaccination success 19

Avian Flu in South Africa 19

Diary 20

Buyers’ Guide 21-22

People 24



15 April 2011 l Animal Pharm www.animalpharmnews.com

4

Companies

Agrovet eyes wider world role
One of Latin America’s fastest 
developing animal health 
firms has its eyes set firmly on 
being the leading company in 
the region within just 10 years. 
It also intends to become a 
presence in more international 
markets.

Although in existence only  
17 years Agrovet Market 
Animal Health has become 
one of become the largest 
veterinary health companies 
in Peru with some 120 
products, 30% of which are 

sold in Peru, and the rest 
overseas. It already employs 
105 staff at its headquarters in 
the capital Lima.

Speaking to Animal Pharm 
from the company’s impressive 
trade booth at the recent VIV 
Asia 2011 trade exhibition in 
Bangkok, Agrovet managing 
director Dr Umberto Calderon 
said his firm had already 
created strategic alliances 
in more than 40 countries. 
The company also had 
representatives in Asia, Latin 
America, Africa and the 
Middle East.

“The company had been an 
importer of animal health 
products from 1994 but the 
real step forward began 
in 1999 when we began to 
develop our own products.  
We came to the global 
industry’s attention when 
in 2002 we won an award 
for our vitamin supplement 
Hematofos B12. We saw 
what Peru and Latin 
American health needed 
and wanted to meet that 

new product demand. Also 
the regulatory laws in Peru 
and Latin America are 
quite straightforward and 
uncomplicated and this helped 
to produce new products quite 
quickly. There has been a high 
acceptance of our products in 
Latin America and this gave 
us the confidence to expand 
into Africa and Asia,” said  
Dr Calderon.

It order to expand his sales  
Dr Calderon has made 
extensive use of the internet 
and makes a point to attend 
all major product exhibitions, 
in Europe, Asia and the 
Middle East. He is a qualified 
veterinary practitioner but 
has also obtained an MBA 
to advance his fiscal and 
marketing skills.

“Our vision was to grow the 
company rapidly so getting 
an MBA was an urgent 
need which I obtained from 
Tulane University. Although 
we are a family business 
we needed to expand in a 
more international way. The 

internet helped greatly in this 
we could position our products 
in a more accessible way to 
international markets. The 
internet has been a very useful 
tool in that respect. We have 
a great deal of interest in our 
website with regular traffic 
from around the world,” said 
Dr Calderon.

Dr Calderon said VIV Asia 
2011 had been very useful in 
giving trade visitors a clear 
and clean image of what the 
company is trying to achieve 
in research and export of 
veterinary products in the 
field of what he calls ‘super 
generics’.

Whilst the company is 
developing it is still small in 
global terms with a turnover  
of around $10 million, 
although expanding. 

Dr Calderon and his 
enthusiastic marketing team 
have their eyes firmly set on 
growing sales in Brazil, India, 
Pakistan, Egypt, South Korea 
and Turkey over the next few 
years. l

Dutch animal nutrition 
company Provimi has 
reported rising turnover and 
profit from fiscal 2010. Full-
year revenue was €1.6 billion 
($2.1 billion), an increase of 
10.8% over the previous year. 
Net profit was €65.1 million, 
up from a €39 million loss in 
2009.

Chief executive Ton van de 
Laan said the improvement 
had been the result of a good 
performance in high-growth 
emerging markets such as 
Latin America, Russia and 
Asia. “There are considerable 
growth opportunities in the fast 
growing emerging markets for 
our animal nutrition business 
today, driven by the rise in 

protein consumption, and we 
remain focused on expanding 
our presence in those regions,” 
he said.

Provimi’s Latin American 
sales were up by around a 
third at €240.4 million. The 
company says it now has 
a full cluster organization 
in the region to support 
its growth plans, and has 
appointed several species 
group managers. The Mexican 
NASSA animal nutrition 
business acquired in October 
is almost fully integrated and 
its performance has exceeded 
expectations, says Provimi.

In Russia, the company’s 
revenues grew by 29.4% to 

€147.1 million, driven by the 
poultry segment. It entered 
the premix and additive 
markets through a new 
commercial organization 
established in 2010, and 
expanded its customer base 
to cover the large agri-
businesses and smaller local 
farmers alike. This has helped 
improve profitability, says 
Provimi.

The company reported 
revenues of €74.5 million 
from its Asian business, up by 
20.1% over 2009. It intends 
to open an office in Singapore 
to explore opportunities for 
growth in markets where it is 
already well established, such 
as India and Vietnam, as well 

as in areas where it is less 
strongly represented.

Provimi’s core Europe, Middle 
East and African business 
unit reported rising revenues 
(€558.4 million, +8.3%), as 
did North America (248.4 
million, +10.9%), but Central 
European sales were down by 
4.3% at €345.8 million. The 
company says the feed market 
has been challenging because 
of a sharp rise in commodity 
prices and falling meat 
prices. It has reorganized 
the business unit to be more 
competitive, closing two of its 
factories in the region and 
introducing growth strategies 
for its swine and cattle 
products. l

Emerging markets boost Provimi in 2010

Dr Umberto Calderon


